Ulta Beauty x Reddit \LJlTA

Ulta Beauty broke through the holiday hullabaloo by surrounding their Reddit
audience with merry messaging that delighted as much as it informed.
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Major beauty retailer Ulta Beauty’s holiday
campaign gifted Redditors with spoilerific posts,
delightful deals, and holiday hacks. But the true N—
treasure was the friends they made along the :G“
way—where by “friends” we mean “ROAS.” e
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Working with Rise Interactive and their Reddit

account team, Ulta utilized a mix of Reddit- oot e b
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native ad products and placements to drive Beauty: Word in the subs is that Redditors was a priority component of our holistic social campaign.
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